Nechako Valley Food Network

Minutes:  February 7, 2011

7 – 8:40 PM

CNC RM 2-109

Present:  Andrew Beuzer, Maya Sullivan, Lisa Burgener, Michelle Roberge ( by proxy ;)

Local Food Producer Directory:

1. Andrew will call Corine from RDBN re: funding options on Wednesday, Feb 9th.  

2. Lisa to finish updating the email account and database with producer information. . .  form

a new email list for the producer directory 'current' group and send an email to all 

current producers on the directory re:

 a.  did they notice an increase in exposure/business since being listed in the directory

 b.  would they like to be on again?  Any changes needed to their current information?

 c.  please provide contact information for any other producers who are not on the directory

      but, who may wish to be.

                   Strategy:  email first.  Wait 2 – 3 weeks for responses.  Call only those who have not yet

                         responded by email.

3. Michelle to change the poster deadline to April 15, 2010.  Then, email high quality printable

poster to Andrew.  Andrew to have printed in PG on recycled paper . . . 30 posters.  Lisa or Andrew to email Kandace Kerr the poster for her to circulate in Fort St. James.  Lisa will put up posters in usual 'town' locations and LDS church.  Lisa to put community event in 

Gander.  Andrew to go on radio re: producer directory.  Michelle (hopefully) to write article

for the Updater . . . use also for the local paper?  Posters will be paid for from NVFN funds.

4. Everyone loves the layout/colour/format of current directory

Goal:  to have the producer directory ready for handout at the May Trade Show (esp. To those who do not accept 'junk mail'. )  Mail out after the Trade Show.  Lots of extras . . . for pinning to the Bulletin Board and picking up at Chamber of Commerce and Public Library.

Regional District of Bulkley Nechako:  Agricultural Plan

NVFN asked to send a representative to be on the RDBN agricultural plan working group.

---Andrew will ask for more information about the time, date, location, and possibility of different

                  people 'alternating' as reps . . . then, will email information to the mass mailout group

Jillian Merrick:  Growing the North

Maya will follow up with Jillian with the contact information for the two major produce growers in the Vanderhoof region. (Bornos and Sensenigs)

Seedy Saturday

Andrew will email – mass mailout re: Seedy Saturday event in PG

Bulletin Board/Website:

to be updated only once every two months ---- longer exposure and less work :)

March topic = starting seeds

Anyone going to the Seedy Saturday event in PG in Feb . . . please pick up relevant resources and pass on to Lisa for prepping the Bulletin Board.

May Trade Show:

-will make this main topic of March NVFN meeting

-producer directories to handout to those not accepting junk mail

-promoting the tastiness of local food ?  Taste test (engage minds) Can you taste the difference?

            Produce or BBQ?  How to do it?

Other thoughts . . . how to involve and motivate folks ---- bring ideas to March meeting

Local Food Purchasing Policy:

New decisions (continuing on from last meeting's minutes)

In invitations to BID . . . we need to specify that the product needs to be delivered  . . . at this time and place.  (i.e. Transportation is not factored into the decision making tool)

Local . . . to be defined as Rural Area 'F' (area surrounding Vanderhoof)

                                          Rural Area  'D' (area surrounding Fraser Lake)

                                          Rural Area  'C' (area surrounding Fort St. James)

                ----- see the Regional District of Bulkley Nechako website homepage to view a map of the 

                                    boundaries

Adjacent to Local:  Rural Areas bordering on the local areas . . . for example, Fraser – Fort George 

                                                        Regional District 

Locally Purchased Food:

3 – purchased from store locally owned and operated OR directly from a producer

2-  purchased from a locally operated store

1 – purchased from a locally owned and operated store in an adjacent area

Sustainability Factor:

3 – certified organic

2 – natural, 'spray free', free range, etc.

1 – locally grown . . . (rationale:  less transportation needed, community building)

Lisa to draft the decision making tool in table form and to write the rationale for the categories, etc. to accompany the table.  Lisa will email to producers for feedback prior to March meeting.

Next Meeting:  Wednesday, March 2nd  CNC  7 – 9:00 PM

